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Has your information changed? 

Contact the chamber to update your business listing!    
Review your information on the chambers website...do we have the correct 

address, phone number, fax number, email address, web address.  What 

about your description? Is it current and does it say what you want it to say 

about your business?  Send updated information or changes to Jody at 

jody@visitprineville.org  

  

The Christmas Parade will take 
place Saturday, December 3, at 5 
p.m.  Floats are needed from 
businesses, civic organizations, 
church groups, school clubs, 
choirs, bands and others wanting 
to continue this holiday tradition. 
There is no entry fee. 
Organizers ask that you have no 
Santa on your float, as we will 
have one at the end of the pa-
rade; lights and holiday music are 
encouraged. 
The parade will begin at Harwood 
and end at Fairview, traveling east along 3rd St.  
All who are interested in participating in the parade should contact the Cham-
ber of Commerce at (541) 447-6304 or download a copy of our Application at  
http://visitprineville.org/wp-content/uploads/2011/10/Parade-application-2011.pdf 
 

Applications are due to Chamber no later then 5:00 PM on Monday  
November 28, 2011.  
 
Date:  December 3, 2011 
Time:  5 p.m. 
Location:  The parade route will be from Harwood to Fairview, east along 3rd 
Street.  
  

http://visitprineville.org/wp-content/uploads/2011/10/Parade-application-2011.pdf


A Message From Your  Chamber CEO 

Upcoming Dates Of Interest  

November 5 - 2nd rifle Elk season begins Welcome Hunters! 

November 6 - Daylight savings Time Ends. Time to Fall Back 

November 8 - Election Day. Donõt forget to vote! 

November 11 - Veterans Day. Thank You! 

November 24 - Thanksgiving. How bout them pilgrims? 

Week of November 21 ð25ð No school. Thanksgiving Break. 
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Bill Gowen  

Chamber CEO  

October Website  

 Statistics.  

 
Due to the change from our .com 

address to our .org address, the   

statistics for the month of October 

are not currently available. 

 

PROSPERITY  
Prosperity is defined as the condition of being prosperous.  Prosperous is defined as having 

success, favorable to prosper. 

Our success as a business community is defined by our existence in this environment.  The 

financial engine of our community is the business owners and managers who strive to meet 

the needs of our customers and support the community we live and do business in. 

These last few years have caused us to dig down deep, very deep into our entrepreneurial 

skills bag and apply them to the new situations we have been given to do business in. 

You have succeeded and prospered as evidenced by your businesses presence.  Growth 

has been slow but steady.  The 85% of the work force that is employed has kept to the 

path and the financial engine is running.  The burdens placed on your businesses are great 

but you have found new ways to manage them. 

The community congratulates and celebrates your success by frequenting your places of 

business.  Put your best efforts into the coming holiday season and tell our community 

what you have to offer. 

Thank you for all you do and your continued commitment to the mission and goals of the 

Chamber. 

òThe mission of the Prineville-Crook County Chamber of Commerce is to encourage a 

culture of Business and Community coming together in partnership, understanding that 

our success is measured by the economic vitality of our communityó 

Bill 

MONTHLY MEMBERSHIP M EETING AGENDA  

NOVEMBER 16, 2011  

BROTHERS DINER BANQU ET ROOM  

SPONSORED BY:  

ASCENT CHURCH  

12:00 -12:15 pm   Sign-in and Networking  

12:15 pm Call to Order  

12:15-12:20 pm  Introductions  

12:20-12:40 pm  Jason Carr, Prineville Economic Development  

12:40-12:45 pm  ASCENT CHURCH 

12:45 - 12:50  Chamber Announcements 

12:50-12:55 pm  Member Announcements  

1:00 pm  Adjournment  

Meeting is free to attend!  

Chamber Observer 

 



Has your information changed? 
Contact the chamber to update 

your business listing!   Review your 

information on the chambers web-

site...do we have the correct ad-

dress, phone number, fax number, 

email address, web address.  What 
about your description is it current 

and does it say what you want it to 

say about your business?  Send up-

dated information or changes to 

Ann at info@visitprineville.com  

 

Chamber Newsletter is Online! 
Misplaced your Chamber Observer 

Newsletter?  You can now find it on 

line, a full years worth!  Go to 

www.visitprineville.com, click on the 

members tab and the link appears 

on the left.  If your advertising in the 

newsletter your information now 

reaches around the globe!  To ad-

vertise in the newsletter contact 

Ann at info@visitprineville.com 
         You have a choice on how you 

Inside Story Headline 

November 2011  

Education and Economic Development 
The Crook County OSU/COCC Open Campus facility is a local gem to be admired. More than 

just the building, the program provides an opportunity to train and educate the local workforce. 
Why does this matter? There is a direct correlation between unemployment rates in a commu-

nity and the level of education attained by its residents. For example, 15% of Crook County 

residents are college educated, and the unemployment rate remains stubbornly high at 15%. 

While much of the current unemployment is connected to the downturn of the housing indus-

try (wood products, construction, real estate), many people who fall into the unemployed cate-

gory have skills that donõt match available jobs. We are dealing with both structural and cyclical 

unemployment. People canõt find work because existing jobs donõt match their skills sets, and 

the recession is making job-seeking even more difficult. 
The Bureau of Economic Analysis (BLS), reports that the current unemployment rate for peo-

ple with a bachelorõs degree is 4.3%, which falls under what economists refer to as a healthy or 

normal rate of unemployment. Even if someone doesnõt have a four-year degree, every level of 

education or training on their resume correlates to a lower unemployment rate and a better 

chance at finding a living wage job. Of course, education isnõt the magic bullet to solving the 

unemployment rate, but it plays an immensely important role. 
Prineville Economic Development is partnering with Open Campus on a number of projects to 

increase training and education. These include offering local business courses through COCCõs 

Small Business Development Center, working with local employers on potential training pro-

grams, and looking at ways to assist farmers and local food entrepreneurs with training that will 

enable them to take their food products to market and create a sustainable business. 

In my position, I have many conversations with employers. Without missing a beat, many of 

them express the desire to hire employees who possess basic skills such as mathematics and 

reading comprehension. Beyond that, higher levels of education open doors and create oppor-

tunities for meaningful employment. We should all put a premium on education and the benefits 

it will bring to our community. Our future depends on it. 

Jason Carr 

Manager 

Prineville 

Economic 

Development  

The seasonally adjusted unemployment rate was 15.6 percent 

in August, essentially unchanged from Julyõs revised rate of 

15.7 percent. One year ago, in August 2010, the rate in 

Crook County was 17.9 percent. 
The county lost 50 jobs in August. Typically the county adds 

about 20 jobs this time of year. 
Two private-sector industries added jobs in August: other 

services (+20) and construction (+10). Four industries posted 

a monthly job loss: manufacturing (-30); education and health 
services (-10); professional and business services (-10); and 

retail (-10). 

Government lost 20 jobs overall. 

Crook Countyõs total nonfarm employment declined by 240 
jobs compared with August 2010. The largest private-sector 

losses over the year occurred in wood product manufacturing 

(-70). Government added 40 jobs over 

the last year. 

Prineville Economic Development  
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 NOW PLAYING 

At The Pine 
Theater 

 
Opening Day Movies will 

play 2 weeks. 
Older Movie titles 

will play 1 week. 

 

NOW PLAYING 

 
Mon 31st -Thur 3rd  

4:00, 7:00 Downstairs 

Friday 4:10, 6:30 

(Upstairs) 

Sat & Sun 1:10, 

4:10,6:30 (Upstairs) 

Monday 7th-Thursday 

10th 4:10, 6:30  

 

(Upstairs) 
   

  
Monday 31st - Thur 

3rd 6:00 (Upstairs) 

Event Calendar 

  

 

 

 

Thursday,  
November 3  

The Tenth Anniversary of the Civil War Blood Drive starts  
Donors óvoteô and donate statewide on behalf of their favorite team, OSU or 
UO.  This drive grows every year; the first year, we had around 2,000 
óvotesô  and we are anticipating that over 9,000 units will be collected state-
wide during the time frame this year.  
A historical scoreboard of Civil War Blood Drives can be found here: 
http://www.civilwarblooddrive.com/scoreboard/index .html .Donors can 
donate on behalf of either team from the 3rd until the 19th.

 

Start:  8:00 am 

End:  5:00 pm 

Venue:  first Wednesday at St. Joseph's Parish Hall, 
and every third Wednesday at First Baptist 
Church  

Phone:  1-800-RED CROSS (1-800-733-2767) 

Address:  450 SE Fairview ST, Prineville, OR, 97754 

Saturday,  
November 5  
  

Lords Acre Day at Powell Butte Christian Church  
13720 SW Hwy. 126, Powell Butte, OR 
www.powellbuttechurch.com 
EVENTS 
9:00 a.m. Homemade pie by the slice and coffee available on the church 
grounds. 
10:00 a.m. County Store sales start. (Preview beginning at 9 a.m.) 
10:30 a.m. Concert begins in the worship center. 
11:30 a.m. Barbeque pit opening ceremony. 
12:00 p.m. Pit barbeque dinner serving starts. Includes beef, lamb, and 
pork, plus all the fixinôs. 
1:30 p.m. Lordôs Acre Auction starts 
at the school gym. 
  

Wednesday,  
November 9  
  

Whatôs Brewing 

Amy Craig, The Chalkboard Project. 
What happens when Oregonôs largest foundations join forces to find ways 
to improve Oregonôs education system. What proposals have they made? 
What are they planning for the next few years? 

 

Start:  7:00 am 

End:  8:00 am 

Venue:  Meadow Lakes 

Address:  300 Southwest Meadow lakes Drive, Prineville, 
OR, 97754 

Saturday, 

November 12 
The Best Dam Run & Relay  

20 miles, 10m, 5m, Run, Walk & Relay 
The Best Dam Run, Walk & Relay is an individual and relay race starting at 
Bowman Dam and finishing at Ward Rhoden stadium. The Best Dam Run 
is held annually in November. It is a fun, community, athletic event that is 
comprised of relay teams of two or four people or individuals. The majority 
of the run is gently rolling hills along the very scenic Crooked River to a flat 
finish at Ward Rhoden stadium. The Best Dam Run is a growing tradition in 
Prineville and will continue to be for years to come. There is also a Kids 2k 
fun run around the stadium and a lunch provided for all participants. 
http://www.thelandingprineville.com/ 

  

  

  

 

 

 

 

  

  

  

  

Chamber Observer 

http://www.boxofficemojo.com/movies/?page=media&id=pussinboots12.htm
http://www.boxofficemojo.com/movies/?page=media&id=footloose2010.htm
http://visitprineville.org/event/the-tenth-anniversary-of-the-civil-war-blood-drive-starts/
http://www.civilwarblooddrive.com/scoreboard/index
http://visitprineville.org/event/whats-brewing-2/
http://visitprineville.org/event/the-best-dam-run-relay/
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MOVIES  

CONTINUEDé 

 

Starting November 

4th  

3 Musketers PG-13 

Friday 4th 4:00,7:00 

Sat 5th 1:00, 4:00, 7:00 

Sun 6th 1:00, 4:00, 7:00 

Mon 7th -Thur 10th 

4:00, 7:00 
 

  

 

 

 

 

  

Tuesday,  
November 15   

Merchants Meeting  

Meeting of the Local Merchants. 

 

Start:  7:00 am 

End:  9:00 am 

Venue:  Book & Bean 

Phone:  (541) 447-3778 

Address:  1595 Ne 3rd St,, Prineville, OR, 97754 

Wednesday,  
November 16  
  

Whatôs Brewing 

Vance Tong - The Future of Community Newspapers 

 

Start:  7:00 am 

End:  8:00 am 

Venue:  Meadow Lakes 

Address:  300 Southwest Meadowlakes Drive, Prineville, 
OR, 97754 

  Lunch N Learn  

This monthôs topic: Anxiety 

 

Start:  12:00 pm 

End:  1:00 pm 

Venue:  Rimrock Health Alliance Conference Room 

Address:  236 North Main St , Prineville, OR, 97754 

 Members Lunch  

Ascent Church is the Host. Jason Carr from Prineville Economic  
Development is the guest speaker. 

 

Start:  12:00 pm 

End:  1:00 pm 

Venue:  Brothers Diner 

Address:  1053 NW Madras Hwy, Prineville, OR 

  

  

  

  

Thursday,  
November 17  

Crook County Kids Club Thanksgiving Dinner  

Free to the Public 
Donations Encouraged 

 

Start:  6:00 pm 

End:  7:00 pm 

Venue:  Carey Foster Hall 

Address:  1280 S. Main St., Prineville, 
OR 

Saturday,  
November 19  

Santaôs Workshop 

 

Start:  11:00 am 

End:  3:00 pm 

Venue:  Carey Foster Hall 

Address:  1280 S. Main St., Prineville, OR 

Cost:  Cost: $3.00 at the door 

Saturday,  
November 26  
  

Battle of the States Bull Riding  

Tickets $ 12 in advance ï $15 at the gate. Kids under 5 free. 

 

Start:  7:00 pm 

End:  10:00 pm 

Venue:  Fairgrounds 

Address:  1280 S. Main St., Prineville,  

November 2011 

http://visitprineville.org/event/merchants-meeting/
http://visitprineville.org/event/whats-brewing-3/
http://visitprineville.org/event/members-lunch/
http://visitprineville.org/event/crook-county-kids-club-thanksgiving-dinner/
http://visitprineville.org/event/santa%e2%80%99s-workshop/
http://visitprineville.org/event/battle-of-the-states-bull-ridding/
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Using Facebook Deals to Market Your Business 

Page 6  

Facebook recently implemented the òDealsó feature for businesses on Facebook Places, the 

GPS enabled check-in feature available on many mobile phones. 

According to Facebook, òDeals gives businesses the opportunity to reward customers 

when they check in on Facebook, and this helps generate awareness, encourage in-store 

traffic and build customer loyalty.ó 

At first the òDealsó function was limited to a few select businesses.  However, lately, I have 

seen the Deals function expanded to include many more.  You may have this functionality 

available on your page. 

 

There are four types of òDealsó available on Facebook Deals. 

1.        Friends Deals:   Offer a discount to groups of up to 8 people when they check 

in together. 

2.        Charity Deals:   Give something to charity each time someone checks in. 

3.        Individual Deals:  These are one-time deals.  òShow your phone and get 20% off 

purchaseó 

4.        Loyalty Deals:  You can offer a deal to customers after as few as 2 or as many 

as 20 check ins.  Great for a freebie offer, i.e., check in 20 times get a free soda. 

 

So how do you make Facebook Deals work for your business?  Here are 7 characteristics of 

quality deals that will attract people to your business. 

 

1.        Value:  In order to attract customers to your business your deal has to have value to 

them.  I donõt mean value in terms of dollars, although that is part of it.   Value is relative to the 

perception of the customer but the basic overall idea is to make the Deal worth the time and 

effort that the customer must take to redeem it.    It could be something as inexpensive as ò1 

free scoop, when you order a single scoop of ice-cream.ó 

 

2.        Easy: Is your offer easy to redeem?  Make it as easy as òshow us you checked in on 

your cell phone and youõll get this offer.ó  Donõt make customers jump through hoops to re-

deem your offer because the more hoops they have to jump through the less likely it is they 

will come in.  Make sure you communicate how to redeem the deal in your offer. 

 

3.        Dynamic:  Change your deal up regularly.  Not only will this encourage people to come 

back, but it will enable you to research and measure what works best as far as the types of 

deals to offer. 

 

4.        Deadline:  To encourage redemption, put and end date on your deal.  If you have too 

long to redeem the deal and it will go stale; too short of time may not be long enough to actu-

ally reach people.  One to four weeks is a good time period to offer each deal. 

 

5.        Clear: This is similar to the òfine print.ó  You must be very clear about the rules, re-

strictions and/or limitations of your deal.  For example, òThis Deal not good with any other 

offers or promotions; One Deal per customer per day; no more than one Deal per table; Not 

redeemable for cash, etc.ó  Avoid problems at the redemption point by clearly defining the re-

strictions on the deal ahead of time.  Also, make sure you clearly communicate what the deal is 

in your headline.  For example, òFree muffin when you purchase 1 Coffee drink over $3.00. 

 

6.        Communicate:  Make sure you have communicated with your employees or anyone 

who will be responsible for providing the deal to your customers. 

 

7.        Promote: Promote your deal on your Facebook business page, on Twitter, in your 

email marketing, and inside of your location.  You can also promote it via Facebook ads as well 

as on your website. 
\ 

Chamber Observer 

http://pingler.com/blog/using-facebook-to-market-your-business/
http://www.facebook.com/blog.php?post=446183422130
http://www.facebook.com/places/
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ESTABLISHING CREDIBILITY ON THE INTERNET  
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Staples of Online Reliability: A Guide for E -Businesses  

  

With the anonymity of the Internet and scams circulating online, it can 

be difficult for businesses to prove credibility online. Websites, social net-

working sites, online advertisements and emails are all e -

communications that  businesses can use to help build consumer trust. 

Better Business Bureau serving Alaska, Oregon and Western Washington 

establishes eight staples of online reliability:  

 
1.       Be open and honest. The key to building trust online is transpar-

ency. Openly identify the nature, location, and ownership of the busi-

ness. List specific contact people on  all business licensing  records and 

website registrations.  
2.       Be available and responsive.  Add contact information to online 

ads; include multiple ðif not all ðcontact options, such as addresses, 

email addresses, phone numbers and fax lines. Designate addresses as 

physical locations or post office boxes. Always include business names on 

voicemail greetings; also, ensure that caller IDs display real business 

phone numbers, not blocked or anonymous calls.  
3.       Clearly disclose all policies, guarantees and procedures.  Pro-

vide shipping details, including known delays or inventory shortages. Al-

low consumers to review and confirm transactions before sales are com-

plete. Post -purchase, provide receipts summarizing transaction details. 

Abide by applicable product labeling requirements; visit business.gov  for 

resources.  
4.       Publish a privacy policy.  On websites, disclose:  What information 

is collected; with whom it is shared; how it can be corrected; how it is 

secured; how policy changes will be communicated; and how to address 

personal data concerns. BBB offers instructions on how to create a pri-

vacy policy ; check out a sample . 
5.       Safeguard privacy and protect data. If collecting payment, per-

sonal history or other sensitive information ðensure that it is transmitted 

securely. Research Transport Layer Security or Secure Sockets Layer cer-

tificate providers. Comply with Oregon's laws  to protect data and avoid 

data breach threats; visit BBB's Data Security ðMade Simpler  site for free 

tools on securing information.  

6.       Properly dispose of sensitive data.  Safely discard expired paper-

work at BBB's free document shredding event on Oct. 22, 2011, from 9 

a.m. to 1 p.m. at Landmark Ford at 12000 SW 66 th  Ave. in Tigard, Ore. 

Check the records retention schedule  and oregon.bbb.org/secure -your - id  

for more details.  

7.       Respect customer contact preferences.  If customers say "do 

not call" or opt -out from receiving correspondence, promptly honor re-

quests. Never share customer contact information with affiliates or out-

side parties, unless authorized to do so; if permitted, get written con-

sent.  
8.       Subscribe to BBB's Code of Business Practices . Visit bbb.org  

for more tips.  

http://www.sba.gov/category/navigation-structure/starting-managing-business/starting-business/business-law-regulations/advertising-law
http://www.bbbonline.org/understandingprivacy/PMRC/createpolicy.asp
http://www.bbbonline.org/understandingprivacy/PMRC/createpolicy.asp
http://www.bbbonline.org/reliability/privacy/
http://www.cbs.state.or.us/external/dfcs/id_theft.html
http://www.bbb.org/data-security/
http://www.protectyouridnow.org/RecordsRetention.cfm
http://www.oregon.bbb.org/secure-your-id
http://alaskaoregonwesternwashington.bbb.org/bbb-accreditation-standards/
http://www.bbb.org/


Page 8 Chamber Observer  

The Original Social Network.  Pictures from Member Events 

South Valley Bank Celebrates 5 Years!  

Remax Grand Opening & Ribbon Cutting  
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After Hours at the new COCC Open  

Campus Building  

Members Lunch  

 
Special Thanks to Police Chief Eric Bush for filling 

in for us on short notice.  
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